
A partnership that drives consumer purchases   
How to use VIVINO as a major selling tool for BMW wines

20 000 Barker’s Marque direct to consumer emails going out to those who scanned, 
inquired info or/and searched for New Zealand Sauvignon Blanc

an email with info on our wines based on the email received

BMW -VIVINO April/May Direct Marketing Campaign  

Direct Consumer Engagement 
All wines go to shelf with 
interac ve neckers inving 
Consumer Engagement 

and Purchase.


