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OUR METHODS
• Sustainable on the front label

• AMW on Front label of ranga.

•  . . . live on the vineyard to make better wine

• 100% grapes come from Marlborough

• Limited and regulated crop size 

• Simon on Board, only 30+ brands

QUALITY YOU CAN TASTE

BMW Core Brands are 100% VEGAN FRIENDLY
• No animal by products
• Plant based fining and filtering 
• Pea proteins work best for us
• Continuous Quality Improvement Members Since Inceptions 2018

http://www.internationalvines.wine/


Three Brooms SB & Riesling  
“Let’s make hay while the sun shines”.
DON’T MISS OUT  

- This is BMW’s #1 Focus of  2023
- Consumers are raving about TBSB
- TB Riesling is being sold and it’s working
- GOAL: Greatly expand distribution
- GOAL: Focus on Wine List placements
- GOAL: Focus on retail shelf  distribution
- GOAL: COLD BOX 
Where this wine is distributed it sells! 
Where distributed well it sells like crazy!
-                
- ! 



ANOTHER KEY REVIEWER
STEPS IN WITH 90 POINTS

Three Brooms

2022  

2019 | Wine Enthusiast 90 points
2019  | WS 100 TOP VALUES
2019|  Wine Enthusiast 90 points

2022 |  Wine Spectator 91 points



TOP  100
VALUE WINES OF THE WORLD

Arona

2020  

89 pts Wine Spectator | 2022
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2022 MARLBOROUGH SAUVIGNON BLANC
ranga.ranga

Shows apple, citrus and melon flavors, 
with heavy lemongrass, lemon 
verbena and green tea accents on the 
mouthwatering finish.

MEET THE VINTNERS
& WATCH THE ART OF 
OUR WINEMAKING

M.W JULY 18, 2023 89 points 
Wine Spectator Vintage 2022

www.InternationalVines.wine
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Shelf Talkers

http://www.internationalvines.wine/


Targeted Marketing Material

www.InternationalVines.wine 

http://www.internationalvines.wine/


MARKETING 
our BRANDS

www.instagram.com
/intlvineswine/

https://www.facebook.com/InternationalVines

    SOCIAL MEDIA
May We Suggest… Campaign - 
“Pairs” wines with the
“experiences” of our target markets.  

http://www.instagram.com/
https://www.facebook.com/InternationalVines
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Three Brooms
Sauvignon Blanc

The potion for all your Spells...
Imported, Marketed and Owned by www.InternationalVines.wine

When You’re Hanging 
with Your Witches...

May We Suggest...

Seasonal Marketing and POS

http://www.internationalvines.wine/
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Segment 

TB Riesling  

Ranga. Ranga  

Three Brooms  

Arona 

The Loop 

Woolpack 

Lago Rose 

Lago VV 

Lago Red 

Calcada Red 

Calcada Rose 

Cuvee Prestige 

Calcada VV 

Terroir 

Duris 

Unique Competitive 
Advantage 

Our 
philosophy  

Marlborough is 

the fastest 

growing Import 

category in the 

US.   

BMW grows and 

develops the 

finest examples 

in the NZ/MLB 

segment.  

Very few wines 

are Estate driven 

from this region. 

 

Most NZSB wines shipped to 

the US market come from a few 

companies that process large 

volumes of wine.  

Using our own Estate 

selecGons, and small micro-

climates we improve the quality 

and style consistency thus 

earning a loyal customer base 

All wines produced from BMW 

are CerGfied Sustainable, Vegan 

Friendly, and meet the very 

strict winemaking, boNling and 

growing standards.  

 

 

We make wines that 

we think will simply 

save the MLB 

category.  

They are: 

mulGdimensional, 

disGncGve, and well 

packaged. Most 

wineries believe this 

gives them the right 

to charge more. We 

price to compete 

with wineries 10 x 

our size. 

 
Lower alc levels 

allow responsible 

consumpGon and 

enjoyment. 

producing and 

delivering a top-

quality product. 

 

Make the best 

wines possible 

and price for 

volume. 

Our base Ger Red, White and 

Rose are made by the same 

winemakers that make our most 

elite wines.  No expense is spared 

allowing us to give customers and 

consumers the best possible wine 

in the segment.  

 
We find wines that 

will introduce or 

enhance the 

consumer’s 

experience and 

commitment to a 

region.  Douro Vlly 

& Vinho Verde are 

progressive 

categories, and as 

consumers find a 

category - they 

explore it and they 

explore up in 

image and quality. 

 

These wines are created to 

compete with wines of every 

price point and every region 

around the world.  Our Rose 

we will happily put up against 

the best of Provence, our Duris 

up against Rhone Valley and 

the best of California, our 

whites with the finest of 

Burgundy, and our Sparkling 

with the finest produced 

around the world.  We can’t be 

pigeon-holed into just 

compeGng with Portugal.  

When you are 

home to a Relias 

and Chateau 

Hotel, entertain 

by having a 

Michelin star 

rated restaurant 

and are the 

caretakers of the 

oldest wines in 

Vinho Verde – 

making great 

wine is par for the 

course. 

http://www.internationalvines.wine/


Consumer 
        Engagement



BMW DISPLAY PROGRAM 28 CASE MINIMUM 
DISPLAY GETS 
YOU…

Augmented Reality/Socially 
Immersive Experience: We 
have a six-minute video that 
can be uploaded to a memory 
stick and downloaded directly 
onto a TV surrounded by a 
BMW case stack. We provide a 
TV for display that we will loop 
our video on a 28 + cs display. 
Let's make the connection with 
the consumer and who we 
are! And it's not for me to say 
where that TV goes after the 
in-store promotion is over. The 
Goal for 2021 is 100 "TV 
Displays w at least 28 cs" how 
many can we put you down 
for?



Selling Waverly Vineyard Wines to Restaurants: 

www.internationalvines.wine 22

MSB is a top 10 category in the US and probably even top 5 in the SB loving TN

Your sales of these wines are continually growing

How to sell more: 
1. When you’re setting appts, it’s important to let the buyer know you are presenting a 

couple MSB 
that aren’t like all the others, estate fruit, unique taste profiles, food friendly, well balanced
2. Yes we want the BTG program, but we also want a position on the WINE LIST 
We have states doing 500 + cases/yr of  RR, AR, TB, LP, simply off of the LIST.  
- You’re not going to be able to replace all the BTG that the big-name brands hold, but you 

can try..
and give your buyers all the reasons they should change, but when/if they don’t – ASK for a 
slot 
on the wine list.  You will sell more than you think – exploratory vs complacent wine drinker…
- When your competition can’t deliver for any reason, you will get the call to deliver 3 cases 
for BTG

http://www.internationalvines.wine/


& VIVINO 

6,100 bottles scans in last 365 September 26th  2022 – September 26th 2023



Consumer Awareness 

2021

2022

5,175 $81,128

2023 (9m)

4,900 $76,816

& VIVINO 

3,000 $52,920

Last updated Sep 26, 2023



6,100 22,626

4.1

& VIVINO 

Sep 26th 2022 – Sep 26th 2023



New BMW 
Website

TRADE



Cloudy Bay $25.99

Dog Point: $23         Grey Wacke: $21 
Loveblock - $20         Whitehaven : $19      
Spy Valley: $20          Nobilo Icon: $19     
Jules Taylor: $19        Craggy Range Te Muna Rd $23

Starborough:$12       Manu: $14
Babich: $11                Dashwood: $12    
Villa Maria: $13         Oyster Bay: $11 
Kim Crawford $12

Giesen: $11.99,  Ponga: $9.99   
Monkey Bay: $8.99,  Brancott:$10.99 
Kono: $10.99   Nobilo: 8.99,       
Matua: $10.99  Clifford Bay: $9.99

PRESTIGE
SEGMENT

ULTRA PREMIUM

SUPER PREMIUM

PREMIUM

COMPETITIVE SET 2022

ranga.ranga Estate $13.99  
Arona: $13.99 
The Loop: $13.99

3 Brooms – Single Vineyard
$17.99

WOOLPACK





Introducing 
Woolpack!



WOOLPACK 
POS
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